
Making Molehills out of Mountains

This presentation will examine the two prominent media sectors, professional 
and consumer, and show that in the near future, the amount of content created 
from the consumer space will exceed that created in the professional space.  
As a result, there is a vast amount of uncollated and disorganized media moving 
around the internet unchecked.

There is a huge drive at the moment to try to establish some order to what  
appears to be a chaotic system. The problem is that using current methods, this 
is an extremely time consuming and expensive process. As a result, automatic 

metadata generation methods are needed to improve the process 
while providing a business case for exploitation. 

This presentation will explore the metadata problem, looking 
from the consumer and professional vantage points, and try to 
open discussion on how this escalating problem might be averted. 
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